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INDEPENDENT RECORD LABEL CELEBRATES 15 YEARS OF SUCCESS

Falling Mountain’s Direct to Consumers Approach to Music Yields Dividends 

CONTACT: Falling Mountain Music - 540/877-2505 or info@fallingmountain.com

MORE INFORMATION: http://www.fallingmountain.com
WINCHESTER VA - Falling Mountain is celebrating its 15th year in business. During that time, the unique cooperative has grown from a single album by guitarist and founder Michael DeLalla to a full-fledged acoustic, folk and Americana music label.

The Winchester, Va.-based outfit currently offers the music of 14 artists and bands on dozens of albums -- from master songstress Madeline MacNeil to DeLalla's delicate guitar work to the poetic offerings of singer-songwriter Andrew McKnight.

Falling Mountain is unusual because it is not what so many music labels are: exploitation factories dedicated to maximizing short-term profits at the cost of artistic mediocrity.  When he started the enterprise in 1991, DeLalla had already experienced that downside of the music business.

"Like anybody else that's been on a label, we all have the same story," DeLalla said. "Invariably the focus is on making money for the labelowner and not necessarily taking good care of the artists."

So he decided to record and release his own CD, which led to another and then requests from other musicians to record their music. Over the following years, DeLalla recorded and produced numerous Falling Mountain artists from his home studio, but others choose to supply the finished product which is added to the online store at the Fallingmountain.com website.

In a strict departure from standard label practice, each artist pays to record and produce their own CDs, giving them complete artistic control. The label takes a small cut of sales to defray marketing and order fulfillment costs.

"I want as much money as possible to go back to the artist," said DeLalla.

The unusual, cooperative approach was a big attraction for Washington, D.C.-based bluegrass singer-songwriter Randy Barrett, who joined the label in 1999.

"Most independent labels look at your touring schedule, your hairline, your waistline and then listen to a song or two before maybe signing you and then ignoring you," the five-time Washington Area Music Award winner said. "Falling Mountain liked what I did and rolled out the welcome wagon."

New England-based singer Debra Cowan appreciates DeLalla’s light management touch. “I love the fact that I am in control of everything about my career,” she said. “Even though I am in constant communication with ‘headquarters’ in Winchester.”

Some of Falling Mountain's artists, like DeLalla, McKnight and Cowan are full-time, nationally touring musicians. Others perform regionally or locally and that's just fine. "Some are not into national touring, but they have strong local ties," DeLalla said. "I don't expect people to be doing the same thing."

DeLalla does steady e-commerce through the fallingmountain.com website where visitors can buy CDs and find detailed information about the artists and their schedules. Visitors can also subscribe to the free podcast “From the Ridgeline”, a thematic monthly audio magazine featuring selections from the Falling Mountain catalog, hosted by a different artist each month. Each host shares thoughts and anecdotes in addition to the musical selections to make a unique and rich listening experience.

"We always seem to know what's around the bend,” DeLalla said. “We were one of the first labels to have a Web site and online sales. We may be the first to have artist-based ring tones.”

McKnight agrees: “I think one of the strongest points is that Falling Mountain identified and targeted the direct to consumer marketing pathways before the music industry at large realized the changes that the internet and downloadable music are making.”

Falling Mountain also seeks to help improve our world and communities. Through its Making Music Matter program, the label donates $1 of every CD sale to local, regional and national charities. 

“At Falling Mountain, we believe in our responsibility to give something back. It is part of being a good neighbor as well as a preferred source for great music,” said DeLalla.

For more information about Falling Mountain Music, please visit www.fallingmountain.com
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