How to host a house concert
Courtesy of Falling Mountain Music
Your favorite artists don’t play in your area. Maybe there’s not a suitable venue, or your town is
a bit off the beaten tour-path. What can you do? One option may be to host them with your own
house concert. Whether you’ve done it before, or this is your very first time, we hope the
information here comes in handy. You don’t need to own a very large home to make a
comfortable house concert possible.

What it is
A house concert is just that, a concert that happens in the comfort of your home, your patio, your
clubhouse, your grange hall. Preferably you won’t have the cost of facility rental, though in
some subdivisions, a community hall is available at a low cost. You get the benefit of having the
performers playing in an intimate, acoustic setting. Whether you can seat 20 or 75 people, it’s
possible to make the setting work for all concerned.
While some people regularly host house concerts as a series, there’s no reason you can’t host a
one-time or occasional event. Part of what makes the event special is that this is both a listening
and social event--guests can mingle and chat with each other and the performer at intermission or
after the show.

Timetable
Creating a timetable can be very helpful in organizing yourself. It helps answer the questions
“Do I have time to do what it takes for a successful concert?” and serves as a reminder for
building buzz for the show. See a sample timetable at the end of this article.

Setting it up
Step one is to select your venue and performer. Before agreeing to host a house concert, be sure
you have a viable performance/listening space. If you can comfortably fit twenty people around a
spot for the performer, you are set with your venue. If not, check with your friends or look for
that simple, small space close to your home. A clubhouse, community center or grange hall
makes your event a community affair.
Perhaps you have a friend who is a musician and needs a place to play, perhaps a member of
your favorite group is coming through town and needs a gig, or maybe you saw a listing from an
artist trying to fill a date while driving to other performances. Perhaps the artist sent out a note
on her mailing list asking for help filling a date. Email the musician and start the dialogue about
the visit.
Make sure that your venue is available that evening (don’t do it when your partner has knitting or
book group in your home that night!) and that the date works for the performer. Then let the
artist know what you envision – for instance, one long set or two shorter ones with an
intermission;, beginning at 7pm, for thirty people, with time for Q and A or mingling afterwards.

Will you be able to accommodate the musician in your home? If so, they need to know if you
have pets, don’t allow smoking, or any other possible things you like a guest to know.

Invite your friends and attendees
Musicians usually have mailing lists and can let people in the area know about the event but you
should get the word out as well. If you hope to host more concerts, start creating a mailing list
just for the series. You should also have an email address you check regularly for people to
request reservations. Don’t worry, you needn’t advertise your address until people have verified
their attendance. If you are worried about the space filling, you should accept reservations even
if you are taking payment at the door.
Set your suggested donation along with the performer. For a smaller space, you probably want
to charge $15-$20, but if you can accommodate 75 people $10-$15 may be fine. For some
events, a sliding scale may be best with a suggested minimum. It’s friendlier to refer to the cost
as ”donation” than ”ticket price”. That language also shows that you aren’t running a business or
making a profit from this. Perhaps you and the artist negotiate your keeping a small percentage if
you need to defray the cost of publicity and any refreshments you provide.
Send a mailing out to your friends and colleagues to let them know about the show. Create a fun
headline, then have more info in the body of the message. Make sure you include a brief bio of
the performer and a website link for more info. (for example: Finger-style guitarist Michael
DeLalla in a solo acoustic performance, playing for the first time in Bad Axe, Michigan at
WhattsamattaU House concerts on 1/1/11.) If you have a good community radio station in the
area, you may want to put the word out there if you have enough space to accommodate a larger
audience. Just use a phone and email address for people to check in to see where the concert is
being held.
If you have a friendly area record store or coffee shop you may want to place a small poster.
Most musicians have a ready to go template if you do not. Again, if you are not comfortable
printing your address on the poster, just tell folks where to call to find out more about the event.

Day of Show
Get your space set up and ready a few hours before the show. Dedicate a space for drinks or
refreshments. Have seating available and set up with nice sight lines to the performer. Establish
a space where the musician can sell CDs or merchandise and where you accept admittance. Do
you need a sign to let people know where the restroom is? Is your house or venue easy to find or
do you need to add signs or balloons to help show the way? If there are any house rules, you
may want a sign or hand-out printed up to assist your audience.
Have the performer review the space to see that it is to his or her liking. Most performers are
used to doing a setup and soundcheck a few hours before a show.
How is the lighting situation? Sometimes a floor lamp near the performer is all it takes to “set the
stage.” Maybe you would like to set up some rope lights, buy flowers, or consider any other
touches that add a festive atmosphere.

If you plan to host more concerts, give your series a name and have a mailing list sign up page
for attendees. Just make sure it’s well marked so people know if they are signing up for your
email list versus the performer.
But most of all, enjoy yourself and the opportunity to keep live music occurring close to home.
Check
when
done

Sample Timetable
Four to eight
weeks before:

Set up concert and venue.
For some performers this can become months, even a year in advance.

Two weeks
before:

First email goes out to your mailing list about the event.
Reconfirm with all parties.
Review your space: do you have adequate seating and lighting?
Follow up email.
Post any fliers you may choose to use.

One week
before:
Day before :

Make your shopping list – snacks, drinks, cups, napkins, bags or bins for
trash/recycling/compost.
Do the shopping.

Day of Performance:

Morning

Finish any remaining food preparation.

Afternoon

Set up space, decorate and arrange seating as needed.
Set up and sound check for the artist.
Open up doors and welcome your guests.

1 hour
before
Introduction

Showtime

Here is your chance to stand up and welcome your
guests, remind folks to turn off cell phones and to sit
back and listen. Let them know of any other house rules
as necessary. And encourage everyone to relax and enjoy
themselves.
Don’t forget to remind people that this is what a musician
does for his or her livelihood. Their contribution goes
directly to supporting the artist through both admission
and CD sales. This small encouragement from you can
help the night be more successful for the musicians.
Adjust lights as necessary. Take your selected seat. And
enjoy.

